


INTRODUCTION

“TIMES HIGHER EDUCATION  
HAS HELPED TO FOSTER ANOTHER 
IMPORTANT DIMENSION OF DIVERSITY 
AT HARVARD: INTERNATIONAL 
DIVERSITY. THE EXPOSURE OF 
HARVARD’S FACULTY POSITIONS ON 
THEUNIJOBS, SINCE WE EMBARKED 
ON OUR SUBSCRIPTION PACKAGE 
IN OCTOBER 2015, ENHANCES OUR 
OUTREACH EFFORTS TO A GLOBAL 
COMMUNITY AND SHOWCASES OUR 
INSTITUTION AS A DESTINATION OF 
CHOICE FOR ACADEMICS AROUND 
THE WORLD. WORKING WITH THE 
THE TEAM HAS ALSO BEEN A 
PLEASURE, AND HAS ENRICHED 
THE CONVERSATION AROUND 
INTERNATIONAL RECRUITMENT  
AND RETENTION.”
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This is product pack 2 of 4 covering THE’s Hiring solutions.  
You can find information relating to the rest of our solutions through 
these other three product packs: Data, Branding and Consultancy

For 50 years, Times Higher Education (THE) has been a leading 
global authority in higher education around the world through 
powerful insights, analysis and news. Since launching the World 
University Rankings in 2004, THE has collected more than 9 million 
individual datapoints from 3,500+ universities in over 100 countries 
and regions, creating an unrivalled proprietary dataset and 
establishing THE as a world leader in higher education analytics. 

Coupled with a website reach of more than 30 million annual users, 
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THE and King’s College 
London (KCL) have held a 
close working relationship for 
decades, but it wasn’t until 
January 2018 that a formal 
partnership was developed in 
order to meet the institution’s 
growing recruitment needs. 

KCL, an avid user of the 
THEunijobs platform, were looking 
for a solution to set them apart from 
the competition. To drive up their 
application and appointment rates, 
while reducing their spend per hire.

By creating a unified approach 
across digital and physical marketing 
for their annual recruitment drive and 
allowing them to post ad-hoc and 

unforeseen vacancies throughout 
the year, THE were able to help 
KCL achieve their goals.
OVER THE NEXT THREE 
YEARS THIS COLLABORATION 
PROVIDED…

  2000% increase in jobs 
posted on the THEunijobs 
platform

  96% reduction in cost 
per listing posted on 
THEunijobs

  88% increase in 
application clicks per role 
leading to a significantly 
improved appointment 
rate

Since engaging with THE as a 
subscription partner we have 
seen an increase in quality 
candidates coming through our 
THE advertising campaigns. They 
have worked closely with us to 
provide the best package to suit 
our needs and evolved with us 
each year we have worked with 
them. THE have been extremely 
supportive. They are always on 
hand to provide quick advice and 
answer any queries we may have. 
This includes regular catch ups 
during the subscription period and 
statistics on how our subscription 
is going throughout the year.

KING’S 
COLLEGE 
LONDON



Built on a platform of meticulous 
comparative research, the TIMES 
HIGHER EDUCATION Hiring Solutions 
advisory session probed current 
practices and policies at our university. 
Sometimes uncomfortable, it was the 
kind of frank, evidence-driven analysis  
that every institution needs.

CLAYTON MACKENZIE
Former, Provost Hong Kong Baptist University 
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ADVISORY 
SERVICES
For the past half a century  
THE, and in particular their 
Hiring Solutions team, 
have worked closely with 
universities, research centres, 
industry and governments to 
help them find the right people 



Contact hiring@timeshighereducation.com to discuss your recruitment needs


